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In Place In Time Insight

Dynamic personalization for email 
means you can:
 Engage your customers and increase response  

 rates with quick and easy personalized emails

 Accelerate revenue from email with intelligent,  
 automated product recommendations using  
 your customer’s in-store and online purchase  
 history

 Delight your customer and demonstrate that 
 you understand them with highly relevant 
 experiences that keep them coming back time  
 and time again 

Who we are and what we want changes minute by minute, So a blanket approach to 
advertising is not the way to engage customers. Smart Personalization Email not only takes 
into account your customer’s behavior and preferences, it also considers their context – 
the location, environment and time of day. So you can ensure your marketing messages 
are unique and relevant to every single moment.   



Customer Challenges
1. Getting the customer’s attention – Today’s consumer  
 is always connected. Whether it’s laptop, tablet or   
 smart phone, the channels to reach your consumers  
 are always open. Marketers need to do more than ever 
 to stand out from their competitors. Smart Personalization  
 Email gives you complete control over all elements   
 of the email, whatever the device. So your message is  
 impressive, relevant and personalized – capturing 
 attention and rewarding the customer with an   
 unforgettable experience. 

2. Increasing measurable ROI – Knowing your customer  
 is not enough. To increase sales and grow conversion  
 rates, you also need to know your customers’ context  
 – their location, weather and their time of day. This way 
 you can ensure your emails are relevant for each   
 customer, for each moment. With SmartFocus, you have  
 the tools to better tailor your services and achieve the  
 best ROI possible. 

3. Lack of integration across channels – Customers move  
 fluidly from tablet to smart phone to laptop. Marketers  
 need to make sure the quality of their messages is 
 consistent across these different devices. With   
 SmartFocus you can deliver dynamic, personalized email 
 marketing into your online and in-store customer   
 experience, giving you the confidence that your message  
 will make the impact you need.

In Place In Time Insight GET IN TOUCH: +1 (646) 356-1169 | www.smartfocus.com

Automatically personalize and 
contextualize every email to every 
customer using:

• Location 
• Weather  
• Customer age and gender  
• Favorite brands and products  
• Web browsing history  
• Past buying behavior  
• Abandoned carts  
• Product stock levels 

Choose The Message Cloud
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One powerful platform

  
Everything in one place – that’s the 
way of the world now. At SmartFocus 
we know that. So our Message 
Cloud is one platform giving you 
everything you need to make sure 
every time your customer comes into 
contact with your brand, whatever 
the device, whatever the channel, 
it’s a personalized and unforgettable 
experience.

Context-aware marketing,  
as standard

The Message Cloud doesn’t just 
individually target each customer, it 
targets each moment. The time of  
day, the weather, location – all these 
things affect a customer’s changing 
needs. By taking these details into 
account we guarantee every message 
we deliver is relevant to the here and  
now and much more likely to capture 
the customer’s attention.

At the top of our game  
for 15 years

At SmartFocus we pride ourselves on 
innovation. We’ve gone from an industry-
leading email marketing platform to the 
world’s first omni-channel, personalized 
Message Cloud with clients including 
Mercedes, Macy’s and House of Fraser. 
And we’re not done yet. We believe the 
more experience and expertise we have, 
the more we can help you drive your 
marketing forward. The perfect team. 


